
 
Research: Facebook Analyzer 

 

Hi, this is Susan. Did you know that there are currently 2.1 billion active users on 
Facebook? That presents an incredible opportunity to tap into new audiences that might be 
interested in our products and services. In this lesson we're going to answer the question 
“What's the best way to acquire and captivate a Facebook audience?” The Facebook 
Analyzer gives us a comprehensive look at the most engaging Facebook posts for topics 
and pages. This data helps us to understand our audience better so that we can post the 
types of things that are likely to grab and hold their attention.  

 
Whether we are creating organic posts or building an ad campaign, it's wise to begin 

with a strong understanding of our audience's preferences. To get started let's enter a topic 
in the Facebook Analyzer. The results displayed are sorted by the number of interactions 
over the selected period of time. Total interactions are represented by the magic wand, but 
you can also see separate counts for comments, likes and shares. Follow the same strategy 
here that you did in Most Shared, looking for repeated words, phrases or themes. Then, 
click the Analysis tab to run a more in-depth report on all of the post data.  
 

The trends chart shows when posts have historically gotten the most interactions 
and had the most competition. Use this information to evaluate the competitive landscape 
and choose when to post. The analysis also displays the most popular type of post, as well 
as the most popular link, day, and time for posting.  
 

We should make a note of these ideas in our social and content plan. Once we know 
the most successful type of post, filters let us easily search for examples. In this search for 
financial planning, the most popular type of post is a giveaway, followed by videos. We can 
head back to the search results and filter for the most popular status type. This will give us 
examples of the posts that drove the most engagement.  
 

There is also a language filter and options to hide certain types of posts. Curious 
about the impact of live video in a topic area? Filter to see only live videos. Then, use 
Analysis to find the number of videos already published and how engaging they were. You 
can also use the Facebook Analyzer for competitor research or to understand what has 
been successful for industry leading pages. Just enter the Facebook page you'd like to know 
more about, and we will show you their most popular posts. Again, look for any repeated 
words or phrases and note the style of any images or videos. Are they highly branded or 
more casual? For example, in this search for Mary Kay, the posts all have a strong branded 
look. Analysis gives you great insight into your competitors' posting strategy. Use the 
number of posts to estimate how often your competitors are posting on Facebook. Look 
for high and low points and engagement, then search for the specific post that got either 
high or low interactions. You can save your searches or export them for further research.  
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To recap, analyze the most successful posts for your key topics and industry leaders 
and base your strategy on these proven tactics.  
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