
 
Curation: Curating for Social 

 

Hi, this is Susan. Today we're talking about curating content for social media. Social 
networks are virtual meeting places. We use them to connect with lots of different people, 
friends, family, colleagues, peers and customers. Just like in real life, our virtual 
conversations are most enjoyable when there's an exchange of ideas.  
 
One-sided conversations aren't fun or productive.  

 
When we use our social channels solely to broadcasts links to our own content, we miss 
valuable opportunities to connect. Do it enough, and our audience may tune us out 
altogether. If we want to build a community, establish our brand as a leading source of 
industry news, we'll need to balance links to content with other forms of communication. 
We'll want to spend time talking with people that follow or like us. Ask them what they want 
to read.  

 
Then we need to go find those resources and share them in our feeds. What other sources 
provide industry information or answer our customers' questions? Rather than make our 
followers go digging on their own, let's do the digging for them.  
 
Once we start this process, we're going to need to quickly develop some efficient ways to 
do it. BuzzSumo offers four primary content curation tools. Depending on our goals, using 
one or all of them at different times will make the most sense.  

 
First, trending. Trending displays the most viral content from the past 24 hours arranged by 
topic. The feeds here are refreshed throughout the day, making it a great place to find new 
content quickly. We can set up country filters to find the things that our local audiences are 
sharing. We can also set up custom feeds for the topics and domains that we care most 
about. To learn more about trending, check out the trending lesson in the research section.  

 
We can share these posts individually, or use the RSS Export available with some plans to 
pull feed results into social scheduling tools like Buffer or Hootsuite. Sometimes our main 
content topics aren't broad or fast moving enough to generate trending content. We can 
still find content to share using the second of our curation tools.  

 
Most shared. In most shared, we can search by topic to find the most engaging content that 
has come online recently in the past day, week, or month. Check the audience interest for 
specific networks by sorting the results by social platform. Each post here also offers direct 
sharing options.  
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The third curation tool is monitoring. Specifically, keyword alerts. This is especially useful 
for more advance keyword searches or long tail keywords. We can set an alert for a topic, 
then use advanced filters to narrow the results. If we want to prioritize content that drives 
engagement, we can set a minimum share count. Posts that match our keywords can again 
be shared right from BuzzSumo, or we can choose to receive them via email or RSS. 

 
The final curation tool will help us to find Facebook posts that may interest our audience. 
Using the time filter and a topic search, we can find the day's or week's most engaging 
posts. Click through to see the post on Facebook and share with your audience.  

 
To recap: 

● Curating content on social helps start conversations, build engagement, and 
increases our authority.  

● Curation is a marketing effort that needs constant attention.  
● BuzzSumo offers four primary content curation tools, Trending, Most Shared, 

Keyword Alerts in monitoring, and the Facebook Analyzer to help develop an 
efficient process.   
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